
February 9, 2018 

Mike Heinrich 
Managing Director 
Reframe Health Lab 

Dear Mike: 

Re:  Telus Fund Application 

On behalf of Movember Foundation, we are writing in support of you and your team on your Telus Fund 
Application proposal entitled, “Locker Room Doctor” (LRD).  

As the leading global organization committed to changing the face of men’s health, Movember Foundation 
fully endorses your proposed initiative and its overall goal to create ‘authentic experience’ style educational 
videos by starting conversations between regular guys and a health care professional. 

The Movember Foundation challenges men to grow moustaches during Movember (formerly known as the 
month of November), to spark conversations and raise funds to address prioritized men’s health causes: 
prostate and testicular cancers, mental health and suicide prevention. Since 2003, over 5 million moustaches 
have been grown worldwide and the Movember community has raised CAD$839 million funding over 1200 
projects in 21 countries.  Telus Communications employees have been very supportive of the annual 
Movember campaign and we’re happy to have the opportunity to continue a partnership with the Telus Fund 
for this work.  

In 2014, Movember Foundation launched an initiative aimed toward prevention, early intervention, and health 
promotion that was outside the norm for a health charity with a goal of supporting innovative ideas focused on 
how to reach and engage men in their health.  This work was in support of the organization’s efforts to 
understand what works for men, in which context and why that could be utilized to improve health outcomes 
for men and boys.   

LRD has been successful in creating an innovative way to deliver health education to a specific audience of 
men. By distributing this content through social media, men have the ability to share information they feel is 
important with their friends.   A key goal of the project is getting men to talk and share their own health 
experiences with their peers. We strongly encourage and support initiatives that are developed through a 
gendered lens as this has been demonstrated to lead to successful uptake of interventions involving men. 

As a global men’s health charity, Movember was pleased to support the pilot of LRD with an initial investment 
of $150,000. As a catalytic funder, we were delighted that the project team garnered further support and 
interest in the project through a Telus grant. We also understand the importance of focusing on what has 
been shown to work and moving this knowledge to practice. Supporting men’s mental health and wellness 
research for 10 years has resulted in key learnings around what works for men when designing and 
implementing health/education related initiatives.  Key learnings include:  
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o Reaching men where they naturally gather. E.g. sports settings, workplaces, pubs, barbershops.  We 
refer to this as a ‘go-to-where men are approach’ which underpins our mental health & suicide 
prevention strategy.  

o Engaging in delivering health by stealth; providing health messaging and services for men in 
unconventional ways. 

o Utilizing ‘shoulder to shoulder’ conversations when engaging men in conversations around health. 
o Using positive male friendly language and imagery.  

 
LRD has incorporated these elements and has started to build a foundational model for reaching men 
through educationally-engaging content that has potential to improve health and change behaviour.   
 
In support of the proposal, if successful with the Telus Fund, we would commit to contracting with LRD 
for a further $15,000 cash.  In addition, we would provide in-kind contributions of $10,000 that would include:  
 

 Access to Movember Foundation staff resources, subject matter expertise to assist with production and 
dissemination of content and participation in knowledge sharing activities,  

 We would aim to have at least 1 of 6 videos include Movember content,  

 Connection with other funded project teams to pursue of project synergies, 

 Communication with Movember community across Canada – reach 60,000 people, 

 Dissemination through newsletters – platform to share the videos, 

 Targeted communication to the Movember Hockey Networks – includes players, parents and coaches, 

 Support in pursuing additional distribution partners and video platforms to reach a wider online audience.  
 
We are happy to leverage our reach to connect the LRD team with networks and associations that Movember 
Foundation has engaged within Canada and internationally to ensure reach and impact of project outcomes. 
We believe LRD demonstrates that health education, combined with entertainment and sports, is an effective 
way to reach men. 
 
We wish you the very best of luck with your submission. 
 
Sincerely, 

 
Craig Martin   
Global Director, Mental Health & Suicide Prevention Program     
Movember Foundation 
 
 
cc:  Ivy Lim-Carter, Knowledge Management Director, Movember Foundation 

 


